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10TH 
ANNUAL 
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HOW WE DIFFER 

Why Quebecers have more fun... 



about Canadians 













It will send the 
competition back to 
our drawing board. 



1100 Starting at $55,995. 










































JUST 770 A WEEK 
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PASSAGES 


The Wide World of 






































No wonder the 


HOW WE DIFER 


search for the 
Canadian identity 
has always seemed 
so difficult-from 
the polling booth 

tn the herlrnnm 















































STATE OF DISGRACE 































MY CANADA 
INCLUDES... 


Spectacular 
sunsets, goofy 
clothes and 













































NO PLACE LIKE HME 


There’s nothing like living abroad 
to give a Canadian a new perspec¬ 
tive on the country. Here, three 
Maclean’s correspondents describe 
how Canada looks from afar 
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THE 

NATION’S 

PULSE 



In 1984, the first 
Maclean’s year-end, poll 
found that Canadians 
were proud and 
optimistic about the 
future. Who says 
nothing ever changes? 














FRANKLY SPEAKING 



It’s not the most expensive 
car in its class, 
just the smartest. 
















FROM HOPE 
TO DEFIANCE 



If li? 5-1 
































...Christmas Past. Christmas Present. - 




























PRIDE AND 
PESSIMISM 

Patriotism aside, many respondents say 
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Four millionvtagicWagons 
later, we’re still asing ourselves the 
same questionthey often ask. 



MAGIC WA CON 

Children are naturally 
inquisitive. Fortunately, so 
are the engineers at Chrysler. 

They're continuously chal¬ 
lenging themselves to find 
new ways to refine our auto¬ 
mobiles. Take our Chrysler 
MagicWagons (Town & 

Country, Dodge Caravan and 
Plymouth Voyager). Ever since minivans, 
we invented the world's first our design 

teams have been preoccupied being the first minivans witiptional all-wheel drive. America. Considering me 

with reinventing them. This standard dual air bags. Thrhey're also the first mini- than 4 million MagicWagons 

could explain why first to offer built-in, reclinin'ans built in Canada and have been sold worldwide, 

ur MagicWagons child safety seats. And th insistently earn one of the 


Are we lere yet? 


ratings 


suspect it has something to 
do with our obsession for 
self-improvement. With all- 
new side-impact protection 
beams and proven features 
like optional ABS brakes, the 
obsession continues in the 
1994 Chrysler MagicWagons. 
To learn more, call us toll- 
free at 1-800-361-3700. Or 
visit your nearest Chrysler 
dealer today for a test drive. 
Either way, we'll be able to 
answer all your questions. 
Unless, of course, you're 
under the age of seven. 

• CHRYSLER 


have the distinction of first with front-whe 














PRICE FIGHTER 


JOHN CROW LEAVES 
THE BANK OF CANADA 
BUT HIS SUCCESSOR 
VOWS TO KEEP A HARD 
LINE IN THE FIGHT 
AGAINST INFLATION 

















‘YOU HAVE TO 
KNOW THERE 
IS A FUTURE’ 


In a conversation, 
Jean Chretien 
says he wants to 
make Canadians 
feelgood about 
their country 
and themselves 


i^URE’ 




























A CHANGE OF HEART? 




























THE NEW ONTARIO HYDRO 



Walk far from’cynics 
they don’t belipe, the 
Uphold thosiStfho Car 
Cheer on those willir 


id whiners, 


reneyvers, 



Ontario Hydro rates where they are for 1994. And were keeping any 
increases at or below the rate of inflation until the year 2000. 

While this can’t be achieved without painful change, the 
bottom line is stable electricity costs - leading to a more effective. 


HI 


“The changes at the new 
us will be working smarter!' 
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Prediction for 1994: 
Canadian neo-punks 
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COMPAC1 









LIFESTYLES 




















All the rage in ’93 

In case you missed them first time around—a reminder of the year’s gems 























































































And Now For Something Completely Different, 
Showers In London. 


Reckless disregard 
























COLUMN 


The new year’s 
duels and fools 


BY ALLAN FOTHERINGHAM 



Delivery 
Information 
By Phone. 

By Fax. Canada and the U.S. 
Package By Package. 

Your Customers Deserve This. 

Complete, accurate delivery Tracing en route j _ 'I Get the answer, 

information. For every package. and confirmation of '| Get the proof. 

STd.!.^ IU 

seconds, Proofs If a customer calls with 1-800-762-3725. JB/j 

^^■of Delivery in a question, call our customer . BM 

two hours by fix. service department. Free. w of busines * - Jf? h 











